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CLINICAL RESULTS 3. 8gelOC* Dermatic Effects®, 2« cory

e | o




	Slide 1
	Slide 2: MyWave iO DOs and DONTs
	Slide 3: 不洽當的產品宣稱
	Slide 4: 合適的產品宣稱
	Slide 5: 使用前後對比照片

